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A Comprehensive Guide for Startup
Nonprofits and Advocacy Groups

Nonprofit Marketing
and Fundraising
Trends for 2023
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I N T R O D U C T I O N

The nonprofit landscape is ever-evolving, and staying informed
about current trends in marketing and fundraising is crucial for
startup nonprofits and advocacy groups. This guide will provide
you with an overview of the top trends in 2023, as well as
practical strategies to help you leverage these trends for your
organization's success.

2



I M P A C T
S T O R Y T E L L I N G :

In 2023, telling your
organization's story in a way
that showcases the impact of
your work is more important
than ever. Audiences are
looking for authentic, emotional
connections to the causes they
support. Use a mix of personal
stories, data, and visuals to
create compelling narratives
that resonate with your target
audience.

S O C I A L  M E D I A
A N D  I N F L U E N C E R
P A R T N E R S H I P S :
Collaborating with
influencers who share your
mission and values can
amplify your reach and
credibility. In 2023, it's
essential to identify the right
influencers, engage them in
authentic ways, and
measure the success of
these partnerships.
Additionally, prioritize social
media platforms where your
target audience is most
active and focus on creating
engaging, shareable
content.
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T H E  R I S E  O F  V I R T U A L  E V E N T S :

With the ongoing pandemic, virtual events have become a
mainstay in nonprofit fundraising. In 2023, nonprofits should
continue to invest in creating engaging and interactive
online events that connect supporters and offer exclusive
experiences. This includes webinars, workshops, live-
streamed performances, and virtual auctions.

V I D E O  C O N T E N T  D O M I N A N C E :

Video content continues to dominate digital marketing in
2023. Nonprofits should prioritize creating high-quality,
engaging video content for their marketing and
fundraising efforts. Use video to tell your impact stories,
showcase the work of your organization, and highlight
testimonials from supporters or beneficiaries.
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M O B I L E - F I R S T
S T R A T E G I E S :
As mobile devices become
increasingly prevalent, it's
essential to optimize your
marketing and fundraising
efforts for mobile users. In 2023,
adopt a mobile-first strategy,
ensuring your website, donation
platform, and content are easily
accessible and user-friendly on
mobile devices. Also, consider
utilizing SMS marketing to
engage and update your
supporters.
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In 2023, it's important for
nonprofits to diversify
their revenue streams to
maintain financial
stability. Consider adding
new fundraising methods
to your strategy, such as
peer-to-peer fundraising,
corporate sponsorships,
monthly giving
programs, and grant
writing. This will help you
mitigate risks associated
with fluctuations in
traditional funding
sources.

D I V E R S I F Y I N G
R E V E N U E
S T R E A M S :



D A T A - D R I V E N  D E C I S I O N  M A K I N G :
Leverage data and analytics to make informed decisions about
your marketing and fundraising efforts. In 2023, it's crucial to
track key performance indicators (KPIs) to measure the
success of your campaigns, identify areas for improvement,
and allocate resources effectively. Use data to segment your
audience and tailor your messaging for maximum impact.
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Donors and supporters are increasingly concerned about the
environmental impact of the organizations they support. In 2023,
nonprofits should prioritize sustainability in their operations and
communicate their commitment to eco-friendly practices. This
can include reducing waste, using renewable energy sources,
and engaging in carbon offset programs.

E M P H A S I S  O N  S U S T A I N A B I L I T Y :



T H E  P O W E R  O F
C O L L A B O R A T I O N :
In 2023, collaboration is key to
maximizing the impact of nonprofit
organizations. Establish
partnerships with other nonprofits,
businesses, and community
organizations to expand your
reach, share resources, and
increase your influence. These
partnerships can also open new
doors for joint fundraising efforts
and grant opportunities.
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Technological advancements continue to shape the nonprofit
sector, and embracing these innovations is crucial for staying
competitive. In 2023, explore emerging technologies that can
streamline your operations, enhance your marketing and
fundraising efforts, and improve the overall effectiveness of your
organization. This includes donor management software ,
automation tools, and data analytics platforms.

E M B R A C I N G  T E C H N O L O G Y :



C O N C L U S I O N
In 2023, startup nonprofits and advocacy groups must adapt to
the ever-changing landscape of marketing and fundraising. By
embracing the trends outlined in this guide, you can stay
ahead of the curve and maximize the impact of your
organization. Remember to focus on impact storytelling,
leverage social media and influencer partnerships, invest in
virtual events, prioritize video content, adopt a mobile-first
approach, diversify your revenue streams, make data-driven
decisions, emphasize sustainability, collaborate with others,
and embrace technology. By doing so, your nonprofit will be
well-positioned for success in 2023 and beyond.
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